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WHAT’S
HOT:

!

Whether it’s an update on old-school formality or a hotel
that’s just as cool before dawn as after dark, design’s hottest
trends are all about letting guests try on a style for their lives.
by ORIANA LERNER, CONTRIBUTING EDITOR
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WHAT’S HOT: DESIGN
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DECK
THE
HALLS

No more wasted space. The time
guests spend moving from the
lobby to their room might seem
like a short walk, but it’s a giant
leap in design. And it’s not just
about aesthetics. Corridors have
become the latest, coolest hangout spots.
Eye-catching touches like the creepy butler who
greets guests heading down the hall at the Garibaldi
Blu Hotel in Florence will stop them in their tracks.
Conversational seating areas with well-placed lighting
keep them there over a drink or a chat.
The contrast between exposed ductwork and ornate
molding in Garibaldi Blu puts another layer of style
over guests’ heads. “We wanted to interpret the
historical building in a more contemporary way,”
says Monica Lupi, the hotel’s interior designer.

Eye-catching touches like the creepy butler heading down the hall
at the Garibaldi Blu Hotel in Florence add another layer of style.

Guestrooms at
Commune’s clubby
Chicago Athletic
Association hotel make
multiple nods to the
building’s 1893 origin
and sports-club history.
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TIME
TRAVEL

When it comes to design,
hottest doesn’t have to mean
newest or latest. The
unforgettable experience
guests are looking for might be a trip to the past — still
with modern touches, of course.
Properties like the 241-room Chicago Athletic
Association, which Commune Hotels & Resorts will
open this summer, are moving beyond restoration to
visual reincarnation. “We decided to use the Beaux
Arts detailing of the building as a springboard for
more instead of less,” says Stephen Alesch, principal,
Roman and Williams Buildings and Interiors.
The aesthetic will move toward an immersive take
on these spaces. “We feel there is a customer who can
tolerate and enjoy bombardment more than in the
recent past,” Alesch adds.
Designers are going to keep digging deeper for
original elements to restore and reuse. “We hunted
throughout the Chicago Athletic Association for anything from the recent past (roughly 1970 to 1990) and
removed it,” says Robin Standefer, principal, Roman
and Williams Buildings and Interiors. “We removed
anything that was synthetic. All items that were more
than 40 years old were cleaned, repaired and reincorporated into the hotel.”

